3

S)






(1)

( > & ) 634
3 3 827
2 6 5
3 3 4



10

W N WN WNWNWDNWNDN

W oo W o W o Wwo wo wo

0%

m5

10%

H6

5

21
(53.9%)
57
(70.4%)
108
(40.4%)
211
(72.3%)
74
(63.8%)
157
(76.6%)
122
(80.3%)
159
(86.4%)
21
(50.0%)
49
(75.4%)
346
(56.2%)

633
(76.5%)

20%  30%

6
10

7
(17.9%)

13
(16.0%)

57
(21.3%)

38
(13.0%)

13
(11.2%)

29
(14.1%)

16
(10.5%)

13
(7.1%)
5
(11.9%)
4
(6.2%)
98
(15.9%)

97
(11.7%)

40%

=11

11
30

6
(15.4%)

9
(11.1%)

60
(22.5%)

34
(11.6%)

19
(16.4%)

10
(4.9%)
7
(4.6%)
10
(5.4%)
9
(21.4%)

8
(12.3%)

101
(16.4%)

71
(8.6%)

50% 60%

30

31

5
(12.8%)

2
(2.5%)
42
(15.7%)
9
(3.1%)
10
(8.6%)
9
(4.4%)
7
(4.6%)
2
(1.1%)
7
(16.7%)
4
(6.2%)
71
(11.5%)

26
(3.1%)

70%  80%

n

31

39
(100%)
81
(100%)
267
(100%)
292
(100%)
116
(100%)
205
(100%)
152
(100%)
184
(100%)
42
(100%)
65
(100%)
616
(100%)

827
(100%)

90%
O\
&)
.
\_/

100%



1 3 3
0% 20% 40% 60% 80% 100% g
2 6 =
| |
3 3
[ |
> 6 38 117 479 634
. 0 . 0 . (o] 0
(6.0%) (18.5%) (75.6%) (100%)
3 3 55 164 564 15 798
. (o] . (o] . (o] . 0 0
(6.9%) (20.6%) (70.7%) (1.9%) (100%)
3 3 6 10
11 30
31
0% 20% 40% 60% 80% 100%
2 6 |
5 3 3
6 2 6 I "
| |
10 3 3
| |
[
11 2 6 .
30 3 3
2 6 |
31
3 3
> 6 21 58 267 346
5 (6.1%) | (16.8%) | (77.2%)  (0.0%) |  (100%)
3 3 39 117 442 11 609
(6:496) |- (10:996) .| . (72.606).| .. (1.806) 100%
> 6 8 18 72 98
5 10 (8.2%) | (18.4%) & (73.5%) | (0.0%) | (100%)
3 3 8 27 56 a 95
(8.4%) | (28.4%) | (58.9%) | (4.2%) 100%
> 6 4 26 71 101
o - (4.0%) | (25.7%) | (70.3%) | (0.0%) | (100%)
6 14 a8 68
3 3 (8.8%) | (20.6%) | (70.6%) | (0.0%) | (100%)
> 6 3 13 13 29
31 (10.3%) | (44.8%) | (44.8%) | (0.0%) | (100%)
2 6 19 27
3 3 (7.4%) | (22.2%) | (70.4%) | (0.0%) | (100%)
2 6 36 115 423 574
(6.3%) | (20.0%) | (73.7%)  (0.0%) | (100%)
3 3 55 164 565 15 784
(6.9%) | (20.5%) | (70.7%) | (1.9%) 100%




31

25.6%
30 2
1 30
20% 40% 60% 80% 100%
5
6 ]
10 -
]
11 [ ]
30
31
21 58 267 346
5 (6.1%) (16.8%) (77.2%) (0.0%) (100%)
39 117 442 11 609
(6.4%) (19.2%) (72.6%) (1.8%) 100%
8 18 72 98
6 10 (8.2%) (18.4%) (73.5%) (0.0%) (100%)
8 27 56 4 95
(8.4%) (28.4%) (58.9%) (4.2%) 100%
4 26 71 101
11 30 (4.0%) (25.7%) (70.3%) (0.0%) (100%)
6 14 48 68
(8.8%) (20.6%) (70.6%) (0.0%) (100%)
3 13 13 29
31 (10.3%) (44.8%) (44.8%) (0.0%) (100%)
2 6 19 27
(7.4%) (22.2%) (70.4%) (0.0%) (100%)
36 115 423 574
(6.3%) (20.0%) (73.7%) (0.0%) (100%)
55 164 565 15 784
(6.9%) (20.5%) (70.7%) (1.9%) 100%




0% 20%

40%

60%

80%

100%

| [
| D 0 h =
| |
— "
| |
H I
2 16 22 0 40
(5.0%) (40.0%) (55.0%) (0.0%) (100%)
6 24 47 0 77
(7.8%) (31.2%) (61.0%) (0.0%) (100%)
12 58 202 0 272
(4.4%) (21.3%) (74.3%) (0.0%) (100%)
16 63 199 5 283
(5.7%) (22.3%) (70.3%) (1.8%) (100%)
11 19 88 0 118
(9.3%) (16.1%) (74.6%) (0.0%) (100%)
17 31 145 4 197
(8.6%) (15.7%) (73.6%) (2.0%) (100%)
10 15 134 0 159
(6.3%) (9.4%) (84.3%) (0.0%) (100%)
9 29 135 5 178
(5.1%) (16.3%) (75.8%) (2.8%) (100%)
3 9 33 0 45
(6.7%) (20.0%) (73.3%) (0.0%) (100%)
7 16 39 1 63
(11.1%) (25.4%) (61.9%) (1.6%) (100%)
38 117 479 0 634
(6.0%) (18.5%) (75.6%) (0.0%) (100%)
55 163 565 15 798
(6.9%) (20.4%) (70.8%) (1.9%) (100%)




3 3
3
3
6
16
17
8
8
55
>
>
( )
> 3-5
(
>
( (
>
( )
>
( )
>
> PC
>

> 10%

))

15% \

14%

31%



(2)

68

181

381

637

348

13

20

381

4%

60%

11%

28%

~
/

1%

5%



12.6%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%

266 32.2%
48 5.8%
273 33.0%
148 17.9%
104 12.6%
119 14.4%




(3)

)y 3 3

0.0% 10.0%

PR

20.0%

30.0%

EC
)

40.0%

358

50.0%

Web

10



( ) 3 3

0% 10% 20% 30% 40% 50% 60% 70%

I —
I |
T u
——
.
35 (43.2%) 5 (6.2%) 81
174 (59.6%) 6 (2.1%) 292
96 (46.8%) 25 (12.2%) 205
42 (22.8%) 68 (37.0%) 184
11 (16.9%) 20 (30.8%) 65
358 (43.3%) 124 (15.0%) 827
)
( )
( )
( )
BtoB BtoC ( )

300




(4)

( ) 3 3

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0% 50.0%

373
|
- 269
269 32.5%
( ) 3 3
>
>
>
> ( )
>
1
| | [ | [ | >

12



19 9 4
(59.4%) | (28.1%) | (12.5%)
49 6 22
(63.6%) (7.8%) (28.6%)
42 17 9
(61.8%) | (25.0%) | (13.2%)
45 11 19
(60.0%) | (14.7%) | (25.3%)
8 3 6
(47.1%) | (17.6%) | (35.3%)
163 46 60
(60.6%) | (17.1%) | (22.3%)
» 20 30
>
> 4
( )
>
>
>
> ( /
>
>
(
>
>
>
>
>

0% 20% 40% 60% 80% 100%

13



(5)

( ) 3 3

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%

IT
116 | 14.0% >
134|16.2%| ( )
85| 10.3%
139 16.8% ( )
15| 1.8%
57| 330 » YouTube Line
10| 1.2% > ( T )
22| 2.7% ( )
26| 3.1%
18| 2.2% >
IT 72| 8.7% > - . ( FER
42| 5.1% ( )
17| 2.1%
8| 1.0%
227| 27.4% | ”




2. 4 3.
( 33 )
1 3.
2 4. 5 5 ¢ )
( )
6 6 8 2 1 23
18 19 33 3 7 80
15 8 18 0 10 51
13 10 17 4 9 53
7 4 8 0 1 20
47
59 47 84 9 28 227
/
BtoB
D2C(Direct to Consumer)
« D
» YouTube
( )
> BtoB BtoC ( )
> ( )
» T ( )

15



3 15
4
) 3 3
10%
R3
15 41 29 24 7
19% 14% 14% 13% 11% ([ o o o
10 32 21 18 4
12% 11% 10% 10% 6% (Hmmm__
7 10 3 6 0
9% 3% 1% 3% 0% | o= o =
10 54 36 28 11
12% 18% 18% 15% 17% HE <.
2 4 2 5 2
2% 1% 1% 3% 3% |my— L |
4 7 8 6 2
5% 2% 4% 3% 3% |(H_ e
0 6 3 9 0
0% 2% 1% 5% 0% —— |
IT 6 20 20 23 3
7% 7% 10% 13% 5% (o oee
1 6 8 5 2
1% 2% 4% 3% 3% | o
1 8 2 0 2
1% 1% 1% 0% 3% |smeme= W
12 50 33 33 6
15% 17% 16% 18% 9% mEmENE_
2 3 3 1 1
2% 1% 1% 1% 2% | — =
7 9 9 16 1
9% 3% 4% 9% 2% | — =
1 4 7 5 0
1% 1% 3% 3% 0% | o we 0
23 80 51 53 20
28% 27% 25% 29% 31% |mem_ =B

16



Offense

>
HP PR

>

PR

> GoToEat

(

Defense

Thinking
>
>

)

BtoC

,PayPay

HP



(1)

1-(5)-

PR

PR

) /

PR

18



(2)

3 3

OFF JT

27
20

30
31

AN o<

ID

H «1NM

EC

E AA AA A nm

19



(

)

VDT

RIS 1 G e B o

Is&mtlm—a—m (1 OROBECS -HMY, BIFHESE

LTwicGENERLE

ERDER

AUy bOBR

o 3 E=
o =

20




(3)

1
(2020 8 4

3%

9

10%

&

30 )

2% - 1%

(4,692 )

1%

PTSD(

(7,520 )

1%

@

8
(2,700 )

5% 1%

&)

21



50

21,500 (
3

50

SDGs

3

22



(4) PR

2021 1
92.8
PR PR

PR

1 WEB 3600

GIF
YouTube
HP
3 (SNS)
C )

>
> SNS
> ? (EC

SNS)

23



SNS PR

EC SNS

PR PR

SNS

D2C
PV



()

T PISMOT #0250

n IISEETEMNCRALT o, EANEE, EETEGSOMTERSCBLSISNTET, SORE
LOTRBEICE TR EELT, THECRSOUNEEERLELET,

1 180

SNS
SNS

25



(5)

(6)

poEr- JFIRMCBRMp BB  was
T YEFA—rBHBEEALET]  VETQEEA

SEHEOREORFH—E

\|BFLT %1 305

i Elil=]

EHSM308

PSR 308
* D282 HESmm L4 EE:752g R - MRGHU JOEL 13
LisAl, BREMALE.., SEIZAD

PS4 b BET [KERORRBITE LTEHATR) ke
500 ¥E » BT 0E @Y TERS mRET

(M. ®in
HEET. BRTFN

=2 BT, A 0 FiRiY 2
JET. MERIT, BT HEACTAD

26



(7)

(8)

A

L0

Wk

g @
Al [ el
B

25tk

DX(

(9)

DX

27



